
	
	

	

	
DESIGNING	A	STUDENT	ART	CONTEST	

People	 are	often	more	 likely	 to	 listen	 to	 children	with	 a	 cause	 than	 adults	with	 a	 cause,	 but	
sometimes	adults	might	have	to	do	the	talking.	A	great	way	to	bridge	this	gap	is	with	student-
designed	artwork	featured	on	campaign	materials.	In	addition,	art	contests	are	a	great	way	to	
engage	 students	 and	 teachers	 in	 local	 schools,	 who	may	 then	 be	 further	 inspired	 to	 reduce	
unnecessary	single-use	plastics	at	school	or	at	home.		

In	 designing	 our	 “Call	 for	 Ocean	 Art”,	 we	 first	 reached	 out	 to	 art	 teachers	 at	 our	 local	
elementary,	middle	and	high	schools,	who	were	extremely	helpful	in	the	design	of	the	contest	
and	who	promoted	it	to	their	students.	To	encourage	participation	we	solicited	local	businesses	
for	small	prizes	(e.g.,	gift	cards	or	small	gift	 items)	that	we	awarded	to	winners	 in	designated	
grade	categories.	The	contest	announcement	clearly	stated	that	submitted	art	could	be	used,	in	
part	or	in	whole,	in	Trash	Shouldn’t	Splash	print	and	electronic	materials.	

To	promote	 the	contest	we	designed	a	one-page	 flyer	 (Call	 for	Ocean	Art	 flyer,	 included	as	a	
separate	file	in	this	toolkit)	for	distribution	in	both	electronic	(PDF	file)	and	printed	format.	To	
coordinate	distribution	within	 schools,	we	 contacted	 the	 school	 district	 and	 individual	 school	
administrators	 to	ask	 for	permission	and	 for	 the	best	method	 to	 reach	 students.	We	 learned	
that	most	communication	in	our	local	schools	occurs	by	sending	printed	flyers	home	with	each	
individual	student.	We	chose	not	to	print	hundreds	of	copies	of	the	flyer,	and	instead	delivered	
25-50	 printed	 copies	 for	 school-wide	 posting	 to	 a	 designated	 contact	 person	 at	 each	 school	
(typically	 an	 administrative	 assistant	 to	 the	 principal).	 We	 also	 posted	 the	 flyer	 at	 town	
locations	where	students	(and	parents)	were	likely	to	see	it,	such	as	at	the	public	library,	post	
office,	markets,	coffee	shops,	sports	facilities,	etc.	

Examples	of	Trash	Shouldn’t	Splash	printed	materials	designed	using	student	art. 	

	

	 	 		
	 											

	

	

	 	
	 														Student	artist:	Abe	Lineweaver	 			 					Student	artist:	Sophia	Adelstein	
	 	



	
	

	

Step-by-step	guide	to	designing	a	student	art	contest:	

• Choose	 a	 deadline	 for	 the	 contest,	 allowing	 a	minimum	 of	 4	 to	 6	weeks	 for	 students	 to	
create	their	entries.	

• Decide	 who	 will	 serve	 as	 judges.	 Our	 middle	 school	 student	 Trash	 Shouldn’t	 Splash	
collaborators	served	as	judges.	You	could	reach	out	to	a	school	environmental	club,	or	other	
group	of	engaged	older	students	to	help.		

• If	 the	 contest	 spans	 a	 large	 age	 group,	 you	 may	 wish	 to	 create	 age-	 or	 grade-based	
categories	for	judging.	Our	contest	solicited	entries	from	students	in	grades	K-12,	which	we	
divided	into	the	following	groups:	Grades	K-2,	3-5,	6-8,	9-12,	and	one	group	for	entries	from	
a	high	school	design	class.	

• Decide	upon	requirements	for	entries,	such	as	size	specifications	and	type	of	artwork	(e.g.,	
two-dimensional	only	vs.	sculpture).	If	you	plan	to	use	artwork	for	campaign	materials,	it	is	
best	to	require	that	artwork	contain	no	text,	which	may	be	difficult	to	read	when	resized.	It	
is	also	 important	to	state	that	artwork	must	be	original	and	should	not	contain	 images	or	
graphics	from	other	sources	such	as	movies,	TV,	books,	or	internet	image	searches.	

• If	you	plan	to	award	prizes,	which	might	include	having	winning	art	displayed	in	the	school	
or	 community,	 or	 gift	 cards	 (<	 $15)	 or	 small	 items	 donated	 by	 local	 businesses,	 arrange	
these	before	announcing	the	contest.		

• If	you	plan	to	display	submitted	artwork	(all	entries,	or	winners	of	each	category)	in	schools	
or	local	venues	(e.g.,	library	or	businesses),	decide	how	many	pieces	you	plan	to	display,	the	
area	required,	when	and	for	how	long	the	art	will	be	displayed,	etc.,	and	then	reach	out	to	
local	 venues	 before	 announcing	 the	 contest.	 Seeing	 their	 art	 displayed	 is	 exciting	 for	 the	
student	artists,	and	will	help	spread	your	message	in	the	community.	

• Determine	 how	 students	 will	 submit	 their	 art	 entries.	 We	 included	 the	 campaign	 email	
address	for	electronic	submissions,	and	school	art	teachers	were	willing	to	collect	artwork	
for	us	to	pick	up.	

• Once	you	have	decided	all	the	logistical	details,	design	flyers	to	get	the	word	out.	Be	sure	to	
include	 all	 important	 contest	 details	 on	 your	 flyer.	 Included	 in	 this	 toolkit	 is	 the	 Call	 for	
Ocean	Art	flyer	that	we	used,	as	an	example.	A	PowerPoint	file	with	our	flyer	is	also	included	
if	you	wish	to	simply	fill	in	the	specifics	of	your	Call	for	Ocean	Art	(school	name,	due	date,	
submission	details	etc.).	Feel	free	to	change	the	look	of	the	flyer,	or	make	your	own	entirely.		

• To	 announce	 the	 contest,	 first	 contact	 school	 district	 and/or	 individual	 school	
administrators	for	permission	and	to	determine	the	best	method	to	advertise	the	contest	to	
students.	This	may	include	posting	or	distributing	printed	flyers,	emailing	an	announcement,	
and	mentioning	the	contest	in	school	announcements	or	in	art	classes.		

• Hang	printed	flyers	in	town	locations	where	students	(or	their	parents)	are	likely	to	see	
them,	such	as	at	the	public	library,	post	office,	markets,	coffee	shops,	sports	facilities,	etc.	



	
	

	

• In	a	timely	fashion	after	the	deadline	passes,	decide	winners,	distribute	prizes	and	display	
artwork	(if	applicable).	

• If	you	wish	to	incorporate	student	artwork	into	campaign	materials,	use	a	digital	scanner	to	
scan	the	art	and	then	use	graphic	design	software	to	add	text	or	logos.	Always	remember	to	
credit	the	student	artist!	
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