
	
	

	

	
WRITING	TO	

LOCAL	NEWSPAPERS	&	MEDIA	OUTLETS	
Below	is	the	text	of	an	Op-Ed	written	by	the	Trash	Shouldn’t	Splash	team	that	was	submitted	to	
the	Falmouth	Enterprise,	a	local	newspaper.	This	is	one	model	of	many	styles	of	media	writing	
that	 can	 be	 used	 to	 communicate	 key	 messages	 about	 your	 campaign	 to	 a	 broader	 public	
audience.	Our	goals	in	writing	the	article	were	to	be	informative	and	understandable	to	a	broad	
audience,	 and	 to	 employ	 a	 positive	 tone	 focusing	 on	 solutions,	 in	 the	 style	 of	 “solutions	
journalism”	(www.solutionsjournalism.org).		

To	 ensure	 that	 the	 letter	 represents	 Trash	 Shouldn’t	 Splash	 accurately	 and	 positively,	 it	 is	
important	to:	

• Understand	and	follow	guidelines	for	submission	provided	by	the	media	outlet;	
• Clearly	and	concisely	communicate	the	goals	of	the	organization;	
• Include	information	about	upcoming	events	that	readers	might	be	interested	in	

attending,	such	as	tabling	events,	public	lectures,	panel	discussions	or	beach	cleanups;	
• Include	contact	information	for	readers	who	would	like	more	information	or	who	wish	

to	get	involved;	
• Proofread	carefully	before	submission.	

	

Graduate	from	Plastics	

The	forces	working	against	ocean	plastic	pollution	just	got	stronger.	On	a	New	England	fall	day,	
two	middle-school	 girls	went	 door-to-door	 to	 restaurants	 and	 stores	with	 a	 product	 to	 sell.	 It	
wasn’t	Girl	Scout	cookies	or	another	fundraising	sale.	It	was	something	far	bigger	and,	arguably,	
more	satisfying.	They	were	selling	an	idea:	a	reduction	in	single-use	plastics.	

The	girls	formed	a	 local	Skip-the-Straw	organization	associated	with	Falmouth	Water	Stewards,	
and	 later	 collaborated	 with	 Sea	 Education	 Association	 (SEA)	 to	 establish	 the	 Trash	 Shouldn’t	
Splash	 campaign,	 which	 promotes	 a	 reduction	 in	 single-use	 items,	 especially	 those	 made	 of	
plastics,	 to	 decrease	 waste	 on	 land	 and	 in	 the	 oceans.	 SEA	 Semester	 undergraduates	 have	
conducted	 Trash	 Shouldn’t	 Splash	 surveys	 in	 Falmouth	 to	 understand	 consumers’	 habits	 and	
attitudes	about	 single-use	 (“disposable”)	plastic	 items,	 such	as	bags,	 straws	and	water	bottles.	
More	than	60%	of	respondents	 indicated	they	use	straws	simply	because	they	were	given	one	
with	their	drink	order,	and	that	they	would	happily	do	without.	



	
	

	

As	early	as	the	 late	1970s,	SEA	Semester	students	went	to	sea	with	plans	to	study	marine	 life,	
towed	their	plankton	nets,	and	were	surprised	to	find	not	just	plankton,	but	also	tiny	plastic	bits	
smaller	than	your	fingernail.	These	“microplastics”	(<	5	mm	in	size,	mainly	resulting	from	larger	
plastic	debris	breaking	apart	but	not	biodegrading)	continue	to	show	up	year	after	year	in	SEA’s	
plankton	net	tows	in	both	the	Atlantic	and	Pacific	Oceans.	Microplastics	are	small	enough	to	be	
eaten	 by	 a	wide	 range	 of	marine	 animals,	 from	 blue	whales	 to	 tiny	 zooplankton,	 with	 health	
consequences	 that	 are	 not	 yet	 fully	 understood,	 but	 which	 may	 include	 internal	 injury,	
starvation,	and	effects	on	growth	and	reproduction.	Now,	when	SEA	Semester	students	go	to	sea	
and	observe,	first-hand,	this	floating	plastic	debris,	they	want	to	know	how	to	stop	this	pervasive	
ocean	pollutant.	

Plastics	are	a	necessary	part	of	our	everyday	lives	and	we	want	them	in	useful	applications,	such	
as	electronics	and	health	care.	But	we	discard	many	items,	especially	those	associated	with	food	
and	 drinks,	 after	 only	 one	 use.	 When	 SEA	 Semester	 students	 recorded	 personal	 waste	
inventories,	 they	 were	 sobered	 by	 the	 volumes	 of	 unnecessary	 plastic	 waste	 generated	 as	 a	
byproduct	of	their	simple	–	and	changeable	–	personal	daily	habits.	

In	 Falmouth,	 keeping	 our	 coastline	 and	 town	 clean	 is	 an	 expressed	 priority	 of	 our	 town	
government,	 local	organizations,	schools,	businesses,	and	residents.	For	businesses,	 integrating	
environmental	 stewardship	 with	 the	 economic	 bottom	 line	 isn’t	 just	 possible	 -	 the	 two	 are	
interdependent.	 In	 the	 Trash	 Shouldn’t	 Splash	 survey,	 96%	 of	 respondents	 said	 restaurants	
should	use	 fewer	 single-use	plastics,	 suggesting	 customers	might	 prefer	 restaurants	 that	 offer	
straws	only	upon	request	and	that	provide	reusable	utensils	and	dishes.	Armed	with	these	data,	
Trash	Shouldn’t	Splash	visited	Woods	Hole	restaurants	to	offer	support	in	finding	ocean-friendly	
alternatives	 to	 single-use	 plastic	 items	 that	 are	 also	 business	 friendly.	 For	 example,	 although	
paper	straws	are	more	expensive	than	plastic	straws,	a	restaurant	might	save	money	by	offering	
them	only	when	requested	by	a	customer.	

Many	 organizations	 and	 communities	 are	 already	 working	 together	 against	 the	 tide	 of	 trash	
threatening	our	neighborhoods,	our	ocean,	and	potentially	our	health.	At	Sail	Martha’s	Vineyard	
regattas,	children	organize	hundreds	of	diners	to	place	waste	into	categorized	bins	of	compost,	
recyclables,	and	dishes	to	be	washed	and	reused.	One	organizer	said,	“people	listen	to	kids	when	
they	might	ignore	adults	saying	the	same	thing.”	

Kids	in	Falmouth	care	about	plastic	pollution	too,	carrying	trash	bags	to	and	from	school	or	the	
beach	to	collect	plentiful	roadside	debris.	And	more	than	120	Falmouth	K-12	students	responded	
to	the	Trash	Shouldn’t	Splash	“Call	for	Ocean	Art”	to	showcase	the	ocean	plastics	problem	and	to	
encourage	waste-reducing	habits,	such	as	skipping	single-use	dining	ware	and	carrying	reusable	
water	bottles.	Water	refill	stations	have	been	installed	in	a	number	of	Falmouth	schools,	and	the	
first	 two	 outdoor	 water	 refill	 stations	 were	 recently	 installed	 in	 Peg	 Noonan	 Park	 and	 at	 the	
Falmouth	Heights	ballpark	by	Falmouth	Water	Stewards,	with	support	from	Falmouth	Road	Race,	
Inc.	and	the	Town	of	Falmouth.	



	
	

	

Establishing	new	habits	to	reduce	plastic	waste	across	all	of	society	may	be	hard	work,	but	when	
it	can	be	as	simple	as	skipping	a	straw	or	carrying	a	reusable	water	bottle,	being	the	change	you	
want	to	see	in	the	world	may	not	be	so	tough.	

Contributed	by	members	of	Trash	Shouldn’t	Splash	(trashshouldntsplash.org)	
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